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BUSINESS ADMINISTRATION,
MASTER OF BUSINESS
ADMINISTRATION (MBA)
- CONCENTRATION IN
MARKETING
CURRICULUM GUIDE
Code Title Hours
MBA Core Requirements
ACCT 612 Corporate Accounting 3
ECON 602 Managerial Economics 3
ECON 619 Quantitative Analysis 3
FIN 603 Global Dynamics of Business 3

or MRKT 603 Global Dynamics of Business
FIN 620 Financial Management 3
MGMT 620 Supply Chain Management 3
MGMT 658 Strategic Management 3
MIS 610 Business Analysis and Decision Support 3
MRKT 658 Strategic Marketing Management 3
Marketing Concentration Requirements
Required Course:
MGMT 651 Organizational Dynamics 3
Marketing Concentration Electives
Select two classes from the following: 6

MGMT 650 Master's Project
MRKT 632 Marketing Seminar
MRKT 636 Sales Management
MRKT 698 Selected Topics

Total Hours 36

Important Curriculum Guide Notes
This Curriculum Guide is provided to help SRU students and prospective
students better understand their intended major curriculum. Enrolled
SRU students should note that the My Rock Audit may place already-
earned and/or in progress courses in different, yet valid, curriculum
categories. Enrolled SRU students should use the My Rock Audit Report
and materials and information provided by their faculty advisers to
ensure accurate progress towards degree completion. The information
on this guide is current as of the date listed. Students are responsible for
curriculum requirements at the time of enrollment at the University.
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